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ABSTRACT

E-marketing is a subset of e-business that utikdestronic medium to perform marketing activiteasd achieve
desired marketing objectives of organisation. Ekating concept has entirely changed the percemtionternet. One of
the techniques which internet has provided to tfiRistry is electronic business. This concept ofted@ic medium in
marketing diffused slowly into the market, gradyatidustries started using internet for their daylay business and later
it became an integral part of an industry. Intematle the big business and the small and mediumdssssee through a
single window and was able to reach almost everggueon this planet. The arrival of internet in el of 80s gave way
to the creation of much technology which was emtulday industries. E-marketing is the product ofilkend of modern
communication technology and the age old markepingciples that humans have always applied. Thegmestudy is
conducted in Bangalore with an object to studyciinesumer’s preference and perception on e-markefimg responses of
respondents were collected randomly through presired schedule. E-marketing has become procegkiah industries
conduct business online. Efficiency, easinessangaction, cost effectiveness, and time savingfawasd to be the prime
features of e-marketing. This e-marketing is pringddivulging experience of being Netizen and tgkihem to a magical

world where everything falls at their feet and door
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